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SUMMARY NOTES 

Your Instructor: 

Russ Henneberry 

Content Marketing: The What and Why 

Business owners and executives only care about revenue and costs. 

Content marketing is the intersection of advertising and publishing. 

For example, somebody reading a newspaper is reading content. Around 
the outside of the news article, there are ads. Online, an article on a 
website is content and around the article are ads. 

The Content Marketing Formula 

Great Content = Value = Audience = Advertising = Awareness = Sales 

There are 3 types of values: 

• Education 
• Inspiration 
• Entertainment 

If you create poor content, the marketing formula turns into this: 

Poor Content = No Value = No Audience = No Advertising = No 
Awareness = No Sales 

Creating great content isn't enough—great content is table stakes. 

Creating a Customer Avatar 

Content marketers must understand who they are trying to reach with their 
content. 
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This is what the Customer Avatar Worksheet does. It defines your audience 
by characteristics like age, location, job title, goals, challenges, objections, 
etc. 


CUSTOMER AVATAR WORKSHEET 


Company/Product Name: 


GOALS AND VALUES 

Name: 

CHALLENGES & PAIN POINTS 


Age: 


Goals: 

Gender 

Challenges: 


Marital Status: 



#/Age of Children: 


Values: 

Location: 

M 

Pain points: 


XX 


SOURCES OF INFORMATION 

Quote: 

OBJECTIONS & ROLES 

Books: 


Possible Objections: 

Magazines: 

Occupation: 


Blogs/Websites: 

Job Title: 


Conferences: 

Annual Income: 


Gurus: 

Level of Education: 

Role in the Purchase Process: 

Other 

Other 
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Content Marketing & the Customer Value Journey 

The Customer Value Journey (CVJ) is the sequence you must follow to turn 
a stranger into a customer, and later—a promoter of your business. 


2 


IJIGITALMARKETER 













Module 1 Summary Notes 

wmg0Nmt&o§m 


THE CUSTOMER VALUE JOURNEY 



The Most Dangerous Myth in Content Marketing 

Content marketing is not blogging—blogs are a single content marketing 
tactic. 

"The Content Baton" is the strategy of using content to hand the prospect 
along to the next stage in the Customer Value Journey. Each piece of 
content has a specific goal based on the stage of the CVJ: 
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Here are the types of content to use as batons based on the CVJ phase 
you're creating content for: 



Content drives awareness and the next step is in the advertisement. For 
example, a blog post has an advertisement for the next step in the CVJ. 

Failure to provide the next step in the CVJ is not just bad marketing 
it's a bad user experience. 
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